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The FTF Dozen - Leave Behinds 
Leave Behinds are designed to: 

• Introduce First Things First and its mission 
• Facilitate development in children 0-5 
• Build engagement with targeted audiences 
• Generate pass-along and word-of-mouth movements 

 
 
 

The Leave Behinds must: 
• Provide direct benefit to the programs and services being 

offered 
• Represent the First Things First brand according to the brand 

standards set 
• Have a direct call-to-action on them, such as explaining the 

mission, the URL or the Birth to Five Helpline 

 

 Audience Intent Measure Item / details Cost 
PARENTS 

1 
 Caregiver 

Education  
Behavior changes in 
caregivers, as reflected by 
knowledge – the Family & 
Community Survey  
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 
 
 

White cotton onesies (3-6 mth) 
 4 color design  
 
On front: 
 
Let me play on my tummy! 
FTF Logo 
azftf.gov 
 
On back: 
Put me to sleep on my back. 
FTF Logo 
azftf.gov 
 

4.50 / 2500 

2 
 Caregiver 

Education 
Behavior changes in 
caregivers, as reflected by 
knowledge – the Family & 
Community Survey 
Web site hits that 

Born Learning Materials  
Play book (.77) 
Posters  (.10) 
Kid Basics (2.92) 
Grocery tip sheets (2.43) 

 
Various – through printer 
(working on contracts, etc) 
but typical costs are listed 
next to each item 



Yavapai RPC – May 26, 2010 
Attachment 11     

 
 

designate “leave behind” 
as the way they heard 
about FTF 

Recipes for Learning (9.86) 
Understanding Kids (4.66) 

3 
 Caregiver 

Education / child 
engagement 

Behavior changes in 
caregivers, as reflected by 
knowledge – the Family & 
Community Survey 
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 
 
 

Jumbo crayons – (3 pack) 
 
on box: 
Scribbling…one of the first steps to writing 
LOGO azftf.gov 
 
**Certified lead free 
 

.45 / 2500 

.43 / 5000 

.40 / 10000 

.35 / 25000 

4 
 Caregiver 

Education / Child 
engagement 

Behavior changes in 
caregivers, as reflected by 
knowledge – the Family & 
Community Survey 
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 
 
 
 
 

Refrigerator Magnet 

2x3.5 magnet (business card size) 

On front: 

My Fine Art  
<picture of child’s drawing> 
…gives my hand muscles a workout and 
gets me ready to write! 
LOGO  azftf.gov 

.35 / 2500 

.30 / 5000 

.25 / 10000 

.15 / 25000 

5 
 Caregiver 

Education / Child 
engagement 

Behavior changes in 
caregivers, as reflected by 
knowledge – the Family & 
Community Survey 
 
Web site hits that 
designate “leave behind” 

Book Stickers  
 
1 size (1x2) 
 
Read to your child every day 
LOGO 
azftf.gov 

.10 / 2500 

.06 / 5000 

.05 / 10000 

.03 / 25000 
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as the way they heard 
about FTF 
 

 
*super adhesive stickers, so babies don’t 
peel and choke – comes on a roll of 250  
 
 
 
 

 

BUSINESS / PARTNERS 

6* 
 Brand awareness 

– tied to 
research & 
professionalism 

 
Increased awareness 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 
 

Pen & Highlighter  
 
LOGO 
azftf.gov 
 
 
 

 

.35 / 2500 

.30 / 5000 

.25 / 10000 

.15 / 25000 

7* 
 Brand awareness 

– tied to 
research & 
professionalism 

 Increased awareness 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 
 
 
 

Sticky cube with logo ON the sticky, web 
address and rotating 10 “tips”  
 
ON THE SIDES OF THE CUBE 
LOGO 
azftf.gov 
 
On each sticky note: 
Top:    
LOGO azftf.gov 
 
Bottom: 

1. Use new, interesting words with 
young kids.  Explain what they 
mean. 

2. FTF:  giving Arizona children 
opportunities to start school 
healthy and ready to learn. 

5.45 / 2500 
4.25 / 5000 
3.75 / 10000 
3.00 / 25000 
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3. The bottom line is simple — want 
to grow the economy?  Invest in 
kids

4. Find pictures of family and friends.  
Have a child tell you a story using 
them. 

. 

5. 90% of a child’s brain is developed 
by age 5.  Parenting impacts IQ. 

6. Scribbling is fun and prepares kids 
for writing. 

7. Quality child care = employee 
productivity and less absenteeism.  

8. Turn off the TV, talk with kids. 
9. A commitment to young kids is an 

investment in our community.  
10. It’s not about the “stuff”, just play 

with kids. 
 

8* 
 Demonstrate 

support and 
encourage brand 
awareness 
among 
influencers 

Increased awareness, 
feedback from supporters 
 
 
 

FTF Supporter pin – round ¾ inch 
 
Proud Supporter of  
LOGO 
First Things First 
 
 

.85 / 2500 

.80 / 5000 

.75 / 10000 

.73 / 25000 

General – all audiences 

9* 
 Brand 

awareness, 
provide 
conversation 
starter 

Increased awareness, 
feedback from supporters 
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 
**given out with a tag on 

Totes / Reusable Grocery store bags – good 
for conferences to collect materials,  

Size: 14" x 13" x 7" 

LOGO  

azftf.gov 

Qty   Your 
Price  

100   $1.99  
250   $1.65  
500   $1.49  
1000   $1.39  
2500   $1.29  
5000   $1.19  



Yavapai RPC – May 26, 2010 
Attachment 11     

 
 

how to talk about early 
childhood investments in 
the grocery store line, and 
filled with Pocket 
Accordion cards 

 

10000   99¢  
 
Chico Bag 
1.45 / 2500 
1.35 / 5000 
1.30 / 10000 
1.27 / 25000 
 
 
 
 
 

10* 
 
**more 
focused on 
parents – but 
all can utilize 

Brand 
awareness, 
provide 
conversation 
starter 

Increased awareness, 
feedback from supporters 
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 

Band-Aids  
(printed with the FTF logo / azftf.gov ON 
the band aid and the wrapper) 

 

 

.20 each – no matter 
amount 

11* 
 Brand 

awareness, 
provide 
conversation 
starter 

Increased awareness, 
feedback from supporters 
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 
 

Pocket Accordion Cards (2.5x4 – 10x4 
extended)  
 
 
WILL BE AVAILABLE JULY 2010 
 

 
 
PENDING - printer 

http://secure.4imprint.com/imageserver/productimages/4imprint/super_detailed/103721-1413.jpg�
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12* 
 Brand 

awareness, 
provide 
conversation 
starter 

Increased awareness, 
feedback from supporters 
 
Web site hits that 
designate “leave behind” 
as the way they heard 
about FTF 

Window decal – for car or office windows 
 
First Things First 
LOGO 
Azftf.gov  

 
0.55 /1000  
0.40 / 2500  
0.30 / 5000  
0.25 / 10000  
0.20 / 25000 
 
 

 

 

*Regional Partnership Council allocation cannot be used to purchase this item.  This item can be purchased 
through the FTF administrative budget, of which the Regional Division has funds available for printing and 
purchasing. 

   


