FIRST THINGS FIRST

Ready for School. Set for Life.
COMMUNICATIONS UPDATE

Summit Presentations

Communications staff hosted a series of presentations at the 2011 Early Childhood Summit that were
well-attended by regional partnership council members, grantees and staff. Those sessions included: a
panel discussion on engaging the faith community in early childhood efforts; a training by Community
Outreach staff for those wishing to spread the word on the importance of early childhood; information,
tips and tools to ensure consistent branding; the use of social media; and, the successes in the Year 1
implementation of the Strategic Communications Plan.

Earned Media/ Social Media

First Things First’s inaugural column in the Arizona Republic was picked up in most of the Community
Sections throughout Maricopa County. The second column submitted was slated to run September 14-
16 and also was picked up by most of the sections, including the communities of Northeast Phoenix,
Glendale, Peoria, Surprise, Mesa, Gilbert, Chandler, Tempe, Ahwatukee, and the SW valley. In addition,
there were seven stories about FTF and/or its grantees in media statewide in the past month. This
earned media coverage has been the result of efforts by our regional and community outreach staff, as
well as our grantees. Topics have included: the importance of oral health in early childhood, FTF-funded
programs and announcements about new regional partnership council members and/or vacancies on
regional councils.

Our social media presence continues to grow. We have 1,962 fans on Facebook, up 67 in the past month
alone, and have 137 people following First Things First on Twitter (up by 17 in the past month).

Community Outreach

Community outreach staff continue to engage in community presentations, meetings or events to build
public awareness of early childhood. In the past month, those activities have included more than 600
people and garnered 124 new champions for Arizona’s children. In addition, community outreach
coordinators in several regions have been assisting their regional councils in events, media outreach and
other efforts to gather information from parents and stakeholders to be used in the upcoming funding
plan development process.

Paid Advertising
First Things First’s fall media buy will commence at the end of the month. Proposed creative concepts

for the spring 2012 and fiscal year 2013 paid advertising were presented to the Board’s Communications
and Government Affairs Committee to obtain their feedback and insight on September 22.
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